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Dear Student,
I’'m Michael Senoff, founder and CEO of HardToFindSeminars.com.
For the last five years, I’ve interviewed the world’s best business and marketing minds.

And along the way, I’ve created a successful home-based publishing business all from
my two-car garage.

When my first child was born, he was very sick, and it was then that I knew I had to have
a business that I could operate from home.

Now, my challenge is to build the world’s largest free resource for online, downloadable
audio business interviews.

I knew that I needed a site that contained strategies, solutions, and inside information to
help you operate more efficiently

I’ve learned a lot in the last five years, and today I’m going to show you the skills that
you need to survive.

It is my mission, to assist those that are very busy with their careers

And to really make my site different from every other audio content site on the web,
I have decided to give you access to this information in a downloadable format.

Now, let’s get going.

Michael Senoff
Michael Senoff

Founder & CEO: www.hardtofindseminars.com
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Copyright Notices

Copyright © MMVII - © MMVIII by JS&M Sales & Marketing Inc

No part of this publication may be reproduced or transmitted in any form or by any means,
mechanical or electronic, including photocopying and recording, or by any information storage
and retrieval system, without permission in writing from the Publisher. Requests for permission or
further information should be addressed to the Publishers.

Published by:

Michael Senoff

JS&M Sales & Marketing Inc.

4735 Claremont Sq. #361

San Diego, CA 92117
858-234-7851 Office

858-274-2579 Fax
Michael@michaelsenoff.com
http://www.hardtofindseminars.com

Legal Notices: While all attempts have been made to verify information provided in this publica-
tion, neither the Author nor the Publisher assumes any responsibility for errors, omissions, or
contrary interpretation of the subject matter herein.

This publication is not intended for use as a source of legal or accounting advice. The Publisher
wants to stress that the information contained herein may be subject to varying state and/or local
laws or regulations. All users are advised to retain competent counsel to determine what state
and/or local laws or regulations may apply to the user’s particular situation or application of this
information.

The purchaser or reader of this publication assumes complete and total responsibility for the use of
these materials and information. The Author and Publisher assume no responsibility or liability

whatsoever on the behalf of any purchaser or reader of these materials, or the application or non-
application of the information contained herein. We do not guarantee any results you may or may
not experience as a result of following the recommendations or suggestions contained herein.
You must test everything for yourself.

Any perceived slights of specific people or organizations is unintentional.
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NEW Time Saving Service: If You Can Talk Into a Phone You Can Be Selling Your Own High Priced Audio Program in
as Little As 7 Days... click on http://www.hardtofindseminars.com/Audio_Marketing_Service.htm

Front Line Secrets
From
The Trenches

by Michael Senoff

This final bonus audio idea won't suit every information product but for the fields
it does suit it is a VERY powerful concept.

Let me explain.

Imagine you were producing a restaurant marketing program.
Simply interview a dozen people about why they go to the restaurant they do.
What first got them to go there?

Was it an ad, a flyer, a recommendation from a friend?

What did they like about the approach?

What did they dislike?

What other approaches have got them to eat at restaurants?
What did they like about those?

What did they dislike?

What did they like about the service?

What did they dislike?

How do they think the restaurants they visit could improve their service, their
customer experience etc etc...

This is obviously all HIGHLY valuable information to restaurant owners.
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NEW Time Saving Service: If You Can Talk Into a Phone You Can Be Selling Your Own High Priced Audio Program in
as Little As 7 Days... click on http://www.hardtofindseminars.com/Audio_Marketing_Service.htm

The title to this audio could be “21 Front Line Restaurant Marketing Secrets From
The Trenches — Interviews And Secrets From Real Live Prospects And Clients”
Or

“19 Front Line Website Traffic Secrets From The Trenches — Real Online Surfers

Reveal What They're Looking For In Your Website”

You may be able to create a similar high value audio for your niche simply by
calling prospects and clients on the phone or in person and interviewing them and
recording the interview.

You can create many hours of high quality audio using this technique.
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