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How The Next 90 Days
Can Change Your Life

A Warning from rrhe vVallStreet Journal

YOU are living in a period of
rapid changes. The next 90

days will be filled with opportuni-
ties and dangers.

Fortune will smile on some men.
Disaster will dog the footsteps of
others.

Because the reports in The Wall
Street Journal come to you DAILY,
you get the fastest possible warning
of any new trend that may affect
your business and your personal in-
come. You get the facts in time to
take whatever steps are needed to
protect your interests, or to seize
a new profit-making opportunity.

If you think The Wall Street
Journal is just for millionaires and
heads of large corporations, you are
WRONG! The Journal is a won-
derful aid to salaried men making
$7,500 to $30,000 a year. It is valu-
able to owners of small businesses.
It is of priceless benefit to young
men who want to earn more money.

If you want to seizeprofit-making
opportunities and avoid pitfalls dur-
ing the next 90 days, you should
write tOdayfor a three months' sub-
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scription to The -Wall Street Jour-
nal. It may change your life! To
assure speedy delivery to you any-
where in the u.S., The Journal is
printed daily in eight cities from
coast to coast.

The Wall Street Journal is the
complete business DAILY. Has
largest staff of writers on business
and finance. The only business paper
served by all three big press associa-
tions. It costs $24 a year, but you can
get a Trial Subscription for three
months for $7. Just mail the coupon
below with check for $7. Or tell
us to bill you.

......

The Wall Street Journal
44 Broad St., New York 4, N. Y.

Gentlemen: Please send me The Wall Street

Journal for 3 months for $7.
D Checkenclosed. 0 Sendbill.
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The Tiny Explosion
That ShookA Giant Industry

0 ONE HEARD IT-in fact,

only those who peered
through a microscope could
even see it-but it was there.

The microscope's eye pointed our a
tiny explosion that released a burst of
fruit-like flavor.

For years scientists had searched for
a method of capturing the taste of sun-
ripened fruit fresh from the tree, and
imprisoning it in a gelatin. The an-
swer lay in a process basically as simple
as a child's bubble pipe. Royal's
Research Laboratory discovered that
fresh-fruit flavor could be combined

with artificial flavors in a rich juice.
This rich juice is then blown into
bubbles, each one so tiny that the eye
can't see it. As they descend through
a tall air-drying tower these miniature
flavor bursts fall in a jewel-like shower.

Inside every flavor burst is the very
essence of fresh fruit. . . and this fresh.
fruit flavor is enhanced further with
artificial flavors. It is all held fast until
the moment it's released in an infusion

of boiling water. Each of the millions
of bursts could be compared with a

berry that contains its natural juices
sealed in a skin of flavor.

Now Royal brings you flavor-burst
gelatin-and only Royal gives you
"Fresh-Fruit Vitamin"-~. Orher
gelatins contain the old-style flavor
elements - rough uneven flakes and
crystals rhat release much of the flavor
long before the package is opened.

Next rime, don't just reach for any
gelatin, reach for Royal. You'll notice
differences in Royal the moment you
pick up the colorful package. See how
easily the end snaps open. See how
smoothly the mix pours, wirhout the
lumps you find in ordinary gelatins.
And when you add it to hot water
Royal's flavor bursts explode and give
our a delicious fruit-like aroma.

Then, when you mold it, just look at
the texture. It's shimmery and tender,
never tUrns rubbery as other gelatins
do. Then comes the really big differ-
ence: that wonderful flavor like fresh-

picked fruir that you'll find only in
Royal Gelatin. Remember. . . only
Royal brings you ten different fruit-
like flavors, all made the flavor-burst
way. Only Royal brings you "Fresh-

Fru:it Vitami~'; ::;f;.And only Royal
brings you'tne two brig~~tfist, newest
flavors ever. . .Watermelon and Peach.
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